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RESENTING TENANTS = ..
Rl ."MANHATFAH REALTY specializes in representi ants in the
owledgeable about all types of spaces and ha
panies. We will identify the best mltahle I:Iil rect |
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ESTABLISHED 1994

PMR has successfully satisfied thousands of
_creative companies. As your office specialist
~we challenge you to test our reputation and
- abilities.

Contact

Scott Bennett
Senior Managing Director
212 244 2784 - direct
646 296 0026 - cell

www.PrimeManhattan.com



PRIME MANHAITTAN REALIY  oioeicrrecions

Commercial Real Estate Experts

Real Estate Services
Lince 1994

Description

Location:

Gross Rentable:
Floor:

Price:

Term:
Increases:
Possession:
Electric:

Features

Chelsea, Waterfront Loft
with 2500 ft. Terrace

261 - 271 Eleventh Avenue, 27th Street
Next to Starrett-Lehigh Building

5500 - 6500 sq. ft. (Low Loss Factor)
Entire 8th Floor

Negotiable

3 to 7 Years

3% Per Year and Base Taxes

Immediate

Sub-metered

p Entire 8th Floor, with Waterfront view

v v v v v

All Glass Enclosed Conference Room
Private Elevator opens right onto space
Great views of the Hudson River
Private Bathrooms & Kitchen

Private 2500 sq. ft. Outdoor Space

Hudson River Views
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For Further Information, Please Contact

Scott Bennett

Prime Manhattan Realty
212 244 2784 - direct
646 296 0026 - cell
shennett@pmrny.com
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Glass
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Coffee Bar

Rooftop Wood Deck

35 West 36th Street, 9th Floor, New York, NY 10018 | Tel. 212-268-8043 Fax 212-268-5742

www.PrimeManhattan.com



COME ON IN!

MILLENNIUM The 2012 Hamplon

Designer Showhouse
PUBLISHER will be open to the
Warren Woeodbemy Jr. public through

Labor Day with Libby

Langdon bei
MANAGING EDITCR ﬁntgp?:terinr:gdﬂ;:gra

Triphenya Lachery-Bailey that turned the lavish
shingle sl.'_j.rr& home int_u
EXECUTIVE ASSISTANT a decorating masterpiece,
O'Meil Jemck .

CONTRIBUTORS
Annie Abraham
Lauren Bennett
Danielle Davis
Amanda Greer
Donna Abella Jance
Temy Maher

Jim Malucci

Matt Manista

Eliza Ramos
Christopher Sato-Chimelis
Noel Sutherdand
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August 2012 | Number 19 | A
LIBBY LAMGDOM

Intencr Resigner Kecrealing spaces
in Mew York City and Sag Harbor with

Fhotography by Moel Sulheriand.

MILLEMHNIUM | 6



A
D
-

L
/

EXPERIENCE

L VELIXA

skincare

J
L
:‘H




MILLENNIUM i biisees , )

- The Hampton Designer

Showhouze Foundation, \ S 3 Iy

: -' L L Inc. is led and directed h':.-' i1 ' & ; — A9
T10'Wall Street, 11th Hoor a dyriamic team of experts . r - _” ’» -
Mew York, MY 10005.3517 from around the sworld of .,' / - S y

2127072 8137 PHONE marketirﬁ, public relations, | A/ o - "
fundraizing and special | 2 -

MIDTOWN WEST events produdtion. 1 ; s

545 Eghth Avenue, Suite 401 1 I —{ '

Mew York, NY 10005.4341
212.5602513 PHONE

212477 7872 FAX

EMAIL ' L

mlﬂ'ennn.rnrrm il oo
WERB .

nﬂlennnmﬁﬁgummm.cc?n
FACERBCOOK

Millernium Magazine

TWITTER

twitter. com/Millenniumiaog
LINKEDIM

Millennium Magazine
IMSTAGRAM

Millennium Magazine
YOUTURE

Millernium Magazine
VIMED it
Millennium Magazine c

SKYPE CO NTENTS

Millennium Magazine
SKANI
Millennium Magaozine S | INFLUENT

TEXT . lvanka Trump jewelry event in SoHo, Flrstﬂmnual St. Barth in the Hamptons, .

MillenniumMagazine fo 70210 wH1 Save The Music, Donna Karan with Eden Zen and mare|

COVER LS 1-4| FEST ; -
The waters may be the safest place to be when shark fans infest West Tishury,

- Martha's Vineyard, Mass. for JAWSFEST. JAWS mavie fans from across the

" wund g.ar |,1p far JAYWYSE EE,THE Tribute . |
" ﬂﬁ}LIEET LAMG - '

éiﬂ ating Spaces in Mew York City and Sag Harbar
veEryday style. e

# -l'l

w
g summer looks of model beauty Natasha.

& " .
0| PHOTORAMA
‘Fashinﬂ'phntns tl'j_,-“ Fob Ordonez.

& -

40 | ANDREW McLAREN
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Photographer Jim Malucci. Styled By 44 | THE BUSINESS OF BEAUTY

Lisa Cera'Wilhelmina Creatives, Tales of amazing beauty transformations by the Doctor of Fifth Ave
Assistant to Shlist Ana Mana Sanin. Or Lewis M. FEeder MDD .
Grooming by Karen Panoch. ' ' ' -
White Guecci Shirt, Meiman Marcus Bal

Barbour Shops, David Yurman Mantime 47 | EYENTREPRENEUR EXTRAOR
Neorth Star Black Diamond Tag Caterer to the celebrities Chris
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INFLUENTIAL

BRIDGEHAMPTON POLO 2012

Opening day of Bridgehampton A = 1 Y _—
Paolo 2012 got off to a stellar start ¢ - | B — N

as one of the main sponsors, ' : = | w h‘*"’"‘ : wﬂ ll
Ferrari showed off their latest works Mok _ | ] LT |‘ -||- il =
of art outside their own exclusive ! 5 L : : ] e
VIP tent. Polo teams Black Watch : : ; : _ o :~"¢ x
&White Birch were chomping at o : : x5

the bitts to compete only to find

that the fields were oo wel and

dangerous to play on. Mo worries,

the VIP tent goers hardly even

noticed as they shopped at the

several boutiques, sipped their

summer cocklails and nibbled on

the delicious Painty Snout caviar

Yummy!

I i

- Lauren Bennett

\ L -Jagues Azoulay and Countess
Luanne de Lesseps.
R-Top = Opening day of
Bridgehampton Polo 2012
H-Bollom Pola players and their
trainers pre-game.

 iF E"‘"r -0
See More INFLUENTIAL Pictures on Fucebﬁﬂkj at “Millennium Magazine”

B S

VH1 SAVE THE MUSIC

Supporters came out in droves to attend The VH1 Save
The Music Foundation, 5t. Barth in The Hamptons, held
at East Hampton Studio and sponsored by Social Life
Magazine & Rand Luxury.

= Lauran Bennett

L-R - Swimwear Fashion Show, Social Life magazine's
Justin Mitchell (Publisher) Devorah Rose (Editor In Chief),
Gina Glickman and Grizz Chapman (30 Rock),

MILLEMNIUM | 9




L - Yelena Ner at lvanka Trump's
Fine Jewelry.

R- Clackwise! Kelly Skura (2nd R),
Marni Galison with necklace and
earmngs by lvanka Trump Fine
Jewelry and guests frying on the
gorgeous collection with Erica B.

Kagan (L).

IVANKA TRUMP JEWELRY EVENT

specialy invited guests came out to enjoy a fantastic evening celebrating the summer with wineg,
champagne, and hors d'oeuvres at lvanka Trump's Flagship Fine Jewelry Store in Soho. Everyone
was able to admire AND acquire some of Ivanka's exquisite and timeless pieces. The affair was
hosted by Marni Galison of Sunday at Moon. Such a woanderful night!

Photos by Michael Keel Studio

See More INFLUENTIAL Pictures on Facebook 1 at “Millennium Magazine”
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o) G ¥ June Ambrose with children O Q
Chance & Summer, Host of
hit VH1 show, Mrs. Beth Sy
. Ostrosky Slern (Howard
Stern's wife), and (R
Supermodel! Veronica Webb
@ & Chris Del Gatto of Circa
Jewels.
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15th ANNUAL SUPER SATURDAY

The the rain held off and the stars came out in support of the

15th Annual Super Saturday, held on the beautiful grounds of
Movas's Ark in Bridgehampton. The tents were stocked with super
buys with the proceeds gaing 1o the Ovanan Cancer Hesearch Fund.
Besides the sale merchandise there was a kids camival with rides,
games, a raffle, fortune tellers, manicures, giveaways, an auction on
Chanty Buzz. and more!

- Lauran Bernnett



TR FCd i R FILM FESTIVAL

Right - Alec Baldwin (R} with at the screening of the crtically acclaimed
documentary "Searching For Sugar Man™ at The Guild Hall in East
Hampton. Directed by Malik Bendjeliow (Teff) about a mystenous musician
Texfo Rodriguez (center) who dizsappeared info obscurity after his albums
bombed in the US. His first record "Cold Faci™ came fo surface in
Apartheid Africa and spur the youth on in their quest for integration and 1ERPROOF
freedom from white rule oppression.

HAHPTQH5
RMATI

Bottom - Ruth Appelhof, Executive Director of guild hall and The newly |
Mrs. Baildwin. E |
|

HAMPTONS INTERNATIONAL FILM FESTIVAL

Alec Baldwin hiosted the Hamptons International Film Festival Summer Docs screening of the critically acclaimed
documentary "Searching For Sugar Man™ at The Guild Hall in East Hampton. Directed by Malik Bendjelloul about
a mysterious muzician Texio Rodriguez who dizappeared into obscurity after hiz albums bombed in the U5, His
first record "Cold Fact" came to surface in Apartheid Africa and spur the youth on in their quest for integration and
freedom from white rule oppression. Guests were honored with a live performance from Rodriguez after the film.

p - Lauren Bennett
A
1E

=

See More INFLUENTIAL Pictures on Facebook 1 at “Millennium Magazine”

THE KANDI STORE LAUNCH PARTY

Millenniurm Magazine visited The Kandi Store Launch Party held at the exclusive Parlor Social Club NYC.
The Willy Wonka Wonderland themed event was a picturesque backdrop featuring walls adomed in
vintage couture black and white pictorials digplaying Joan Crawford, Maomi Campbell, Lenny Kravits and
Kate Moss Circa 1984, The evening surrounded wildly adventurous colors and vibrations displaying The
Kandi Stores new sexy online boutigue catering to a woman’s inner minx; Exhibiting mineral based animal
free tested cosmetic beauty products, custom designed lingerie and sensual night-stand accessories.
Sally Golan from @ExposingMYC the Cirque du Soliel of creative PR and our Eventologist with Yivid
Events provided a grand tour of the festivities including a life size candy buffet; including everything from
Jolly ranchers, Fire Balls and Toofsie Rells validating a sweet tooth lover's fantasy. As the saying goes
when in Rome, do as the Romans, I've never fashioned my=zelf a makeup aficionado however The Kandi
Store launch definitely tempted me into an Emily Dickerson type of mood, "Dwelling in endless mineral
powered possibilities". Using Kandi's mineral based cosmetics | experimented with a unique makeover.
The Kandi Shop hosted three makeover stands, creating an exclusive lock for various personality types.

— Eliza Ramos




DONMNA KARAN | URBAMN ZEN

Renowned faghion degigner Donna Karan with help from Sonya Muttal {right) opened her Sag Harbor sfore,
Urban Zen fo notable photographer Elizabeth Jordan (left). Her amazing photographic show The Colors of
Poverty, showcazes her work from Haiti and Africa. & porion of the proceeds go to Sabine Vaccine Ingtitute fo
help fight worm infestation, which devastates the population in these countries.

- Lauren Bennett
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See More INFLUENTIAL Pictures on Facebook i at "Millennium Magazine”

HAMPTONS MAGAZINE SUMMER PARTY

The annual Hamptons Magazine clambake hosted by Debra Halpert & Samantha Yanks took place at the
beaufiful Montauk Yacht Club under a coloszal tent, chock full of celebrities, notables and friends Caterer
Lawrence Scott Events did an outstanding job with the food and decor and the guests were enjoying
every morsel & moment.

- Lauren Bennett

Top
Salad & fruit cauldron and by Lawrence Scott Events.

Right (L-R)
Maddy Marmr producer for Real Houszewives of Mew York City, Kelly Killoren Bengimone and Ramona Singer.
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The waters may be the safest place to be when shark
fans infest West Tisbury, Martha's Vineyard, Mass. for
JAWSFEST.

JAWS movie fans from across the world are gearing up
for JAWSFEST: The Tribute, taking place August 9-12
on Martha's Vineyard. The event will explore how the
making of JAWS has impacted the lives of those who
came fo “Amity Island” in 1974 and how the blockbuster
film they created continues fo impact lives today. Th
tribute will concentrate on the men and women of JAWS
who have passed, with special focus on Peter Benchley,
Roy Scheider, and Robert Shaw.

Six Living Jaws sessions will be held at Edgartown's Old
Whaling Church, including “Producing a Blockbuster,”
“How JAWS Changed Our Lives,” and "Antics From
Amity™ (full zchedule iz at

hitp:fi whanw _jawstribute. com/p. phpfEvent_Detailz). A
special outdoors Living Jaws session, “The Making of
Jaws" will take place in Owen Park, Vineyard Haven, the
first night of the event and feature screenwriter Carl
Gotthieb, production director Joe Alves, and actor Jeffrey
Kramer. Attending VIPz include Wendy Benchley,
Joanne Shaw Myers, Jeffrey Kramer, Carl Gottlieb, Joe
Alves, Susan Backlinie, Dr. Greg Skomal, Greg Micotero,
Edith Blake, Susan and Lynn Murphy, Shark Savers,
Lee Fierro, Brent Mills, Rodney Fox, Chriz Fizcher, and
Brett McBride.

Photo Courfesy of Univemsal Studios

MILLENHIUM | 14




MILLEMNIUM | 15



In addition to the Living Jaws presentations, the event
includes a VIP-attended opening ceremony; Behind the
Screams, an exhibit of collectibles and memorabilia with
life-sized models of the movie’s three main characters;
Shark in the Park, an affernoon of games, autograph
signings, and family activities including a 3-story shark
slide; Shark After Dark party events; and a special tribute
and "Jaws" screening in Ocean Park, Oak Bluffs.

Shark experts from the around the world will join the
JAWSFEST team to help educate the public about
sharks and the need for shark conservation. On
Saturday August 11, Living Jaws session "Fish Stories:
In the Water With Great Whites" will feature Wendy
Benchley, Discovery Channel “Shark Week” experiz, and
other shark experts as they discuss the cummrent state of
shark conservation.

|
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Photo Cowrtesy of Universal 3tudios






Shark conzervation iz alzso at the forefront of a
standalone exhibit in Cak Bluffs. Sharks, Arts, and
Conservation includes displays from Shark Savers and
Discovery nnel “Shark Week" along with exceptional
artwork, ghort films, kids shark ari, kids shark poetry, and
a shark poem from Martha's Vineyards' first-ever Poet
Laureate.

JAWSFEST has declared 2012 the Summer for the
Sharks on Martha's Vineyard with a season-long
initiative to help raizse awareness of and conservation
funds for sharks that includes a text-to-donate option
(text JAWS to 56512). Locally crafied Great White Shark
donation receptacles have been placed in Island
businezses, with donated funds going o shark

conservation efforts. Businesses will alzo be parhu:n" i
in a variety of promotionz aimed at raising shark
conservation funds, including “Eat the Locals,” “Sleep
With For the Fishes,” and “Shop & Save (The Sharks).”
JAWSFEST: The Tribute is timed to coincide with the
100th anniversary of Universal Studios and its August 14
releaze of a remastered, Blu-ray version of “JAWS" that
includes the feature-length documentary “The Shark is
Siill Working: The Impact & Legacy of JAWS " two-hour
documentary “The Making of JAWS * and “JAWS: The
Restoration.”

] -
For more information on the event, guti-
www_jawstribute.com. 2

|
.
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Phaoto Cowrdesy of Universal Studios
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THE LADY HAS STYLE

Interior Designer Recreating Spaces in New York City and 5ag Harbor with Easy, Elegant, Everyday Style.
By Lauren Bennett

Photographer Noel Sutherland
MILLEMMIUM | 2]



hen Libky Langdon enters a roam

it's as if alight switchwas turned on, Her easy onthe eyes
elegant style, and glowing upbeat personality says a great
deal not only about her as a person but as an interior
designer. Her interiors reflect beauty with grace and
evoke afeeling of comfort that gives one the assurance
that they could easily live or worl within her interiors on

a daily basis,

"My motto is easy, elegant everyday style,” savs Lib by,

Forthese reasons she has earned praise from national
and international clientele inboth residential and
commercial projects since she founded her New York
City-based design firm, Libky Interiors, Incin 2003,

Libbay splits her time batween Mew York City and Sag
Harbor andthis sumnmer Libhy Langdon is one of 24
interior designers chosen by Traditional Home Magazine's
Hampton Designer show House to create aliving areain
what she calls the FUN room,

" have partnered withthe very talented Chris Mead
owner of English Country Antiques of Bridgehampton
and southarmpten where my furniture line from Braxton
Cullerissold to design this special spaca.”

sheisvery excited about designing this room because it
reflacts her unigque personal style, whereas when she
workswith clients she happily designs for their taste,

which "malkes her designs more dynamic”and keepsit
fresh.

Libky's passion is driven by her desire to Create gorgeous
spaces for people tobe happy living in, no matter what

their budget,

“Nowe the combination of working ona high-end,
luxurious horme and then making over someone's laundry
room for a TV makeover...the commonthread between
the two is stylish design ideas and helping people tolive
In a more beautiful way!”

sheloves sharing her knowledge, design tips and
takeavways,

AILLER ML | 22







“If there are people out there who cannot afford to hire
an interior designer or they enjoy home design and want
to do it themselves, | want to arm them with the
information to go out and create a gorgeous space to live
in,” she said.

“Style doesn't come with a price tag; I've seen some
enormous homes that are not stylish at all, as well as tiny
spaces that are stunning,”

Libby shares her "can-do spirit" with people and
encourages them to create their own beautiful space.

Her number one starting point is to “de-clutter!”

“Mo one wants to hear that they need to throw stuff away
that they're not using, but it's the first place we start in
makeover TV and in many clients"homes as well.” She
suggests, to take everything out of the room and only
bring back in what you really want to live with. “Clutter
mentally keeps us from moving forward and is the
biggest cbstacle in a re-design.” She directs to start with
a closet, your desk, a medicine cabinet..” just start
somewhere! When in doubt, throw it out! You will gain
an objective look at your space and be able to visualize a
fresh, new look.” She also believes that you will feel more
in control”like you are running your home rather than
your home running you.”

Born and raised in High Point, Morth Carolina,"the
furniture capital of the worldwith her father in textiles
and her mother an interior designer, Libby couldn't help
but have a natural affinity for the design business. Even
though she grew up in a,rather large house” she tells
that after moving to NYC to attend FIT for fashion design
and living in and working with diminutive quarters, she
became known as the "small space expert” From her
debut as host and lead designer on the FOX makeover
show,"Design Invasion” to a design expert on HGTV's,
“Small Space, Big Style®

“| saw that small space living was a huge market,"she
said.

As someone who was focused on creating and licensing
products, Libby saw that working in small space design
would be a “good niche"for her career. Hence to solidify
her branding goals, the natural next step was to write a
book and in 2009 Globe Pequot published,"Libby
Langdon’s Small Space Solutions”.

“So when | can't be there to help a person, folks have the
tips and tools to tackle their biggest design dilemmas on
their own!”

Working closely with a diverse clientele, Libby listens to
their repeated desires and needs and reflects that
invaluable insight into designing her upholstered
furniture collection; Libby Langdon for Braxton Culler as
well as her rug line; Libby Langdon for Tiger Rug.”

MILLENMIUM | 24

“My furniture designs are born out of styles and looks
that my clients ask for time after time, | use them as my

research and development to create furniture that people
really want.”

She then picks the fabrics and colors to eventually create
her signature pieces, which she may or may not use to
create her interior design spaces. Continually creating,
Libbwy is also designing and developing various products
for the home under her Libby Langdon Solutions™ line
like,"The “Furniture Arranger”that helps people create
their own great spaces.

As a TV makeover personality, Libby's distinctive
creativity, flare for entertaining and effervescent energy
has captured countless fans that have eagerly followed
her career. After leaving HGTV, Libby has gone on to
enjoy many other TV appearances on popular shows
including,”Better TV} "The Early Show?" The View"and
“The Rachael Ray Show" as Rachaels go-to interior
design “buddy” She is currenthy working on NBC's,"Open
House NYC" doing '‘Daykeovers, which are makeovers
filmed in a single day.

In addition, Libby's design and entertaining ideas are
featured in newspapers and magazines across the
country. Her designs have adormned the covers of
Hamptons Cottages and Gardens, New England Home
and Decorating Spaces and she is a regular contributor
and small space expert to Woman's Day, Budget
Decorating, Better Homes and Gardens, Hamptons.com
and Glamour as well as on WCBS radio as an interior

design/lifestyle expert.

As a supporter of sustainable living, Libby designed the
"Living Green" exhibit for Better Homes and Gardens
Magazine, which showcased her design ideas and tips on
stylish and eco-friendly interiors. The 2,500 sq.foot home
exhibit traveled to home shows in 15 cities across the
country during 2008. As a result, Libby regularly shoots
segments for the Better Homes and Gardens syndicated
TV show,"BetterTV," sharing her experience discovering
Green design as well as general interior design tips.

Known as the designer that can give you a "bang for your
buck”the downturns in the economy after 9/11 & 2008,
*Didn't really affect my business negatively,” she says."Yes
people were looking to downsize, but they still wanted
style but with affordability and | wanted to be the person

to help small space dwellers live large.”

She also designs large multimillion-dollar homes and
commercial spaces, which she does amazingly well on a

budget so her business has actually exploded during
these hard times.

“No one has ever said to me spend as much as you want
on a job." 5o prudence has always been in her vocabulary
and it has served her well.

Libby Continued on Page 49.
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The Russian-American designer will s ~apsule collection "Tribute” to Americans before a private invite-only sudience
of celebrities and socidlites. Meet the desigrer at cockiail hour before the show, mingle with special guests and b
shotographed on the red carpet at the step and repeat. The event will be fimed by Time Wamer's Beauty Within TV. For

show details and to become a sponsor visit www.millenniummagazineonline.com
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MAME . Mdazha

GEMDER: Femae

ASE: 21

CITY Southampton

HEIGHT. "0

WOEIGHT: 131m Ibhs
MEASUREMENTS: 32.6-25.6-35
Inz=am: 32"

Dress Size: 0-2

=HOE: 8

H&IR COLOR Blonde

E%E COLOR: Blue
ETHRICITY: Eurapesn

EmMAIL: tashikaZ2007 @mail mu
Dana Maria Devito P hatography
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Fhotographer: Eob Ordonez

wwnw EobertOrdonez Yolasite .com
Cesigner.Geary Marcello

www MarcelloGeary Y olasite.com

Make up: Lynne Schiling and Jackie Aguece
Hair: Kim Eaos

Model: Erin

Location: 320 Studios, New York, NY
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Photographer: Rob Ordonez L

e - www. RobertOrdonez YolaSite com

Designer: Geary Marcello -

: m.hh’celuﬂeant’fdﬁh
Make up: Lynne Schilling &
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Modelz: Jenny, Amber and Enin bi f S .
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Photographer: Rob Ordonez
wiwrw_ RobertOrdonez_ YolaSite.com
Designer: Geary Marcello

wiwnw MarcelloGeary YolaSite com
Hair and Make up: Alex Jimenez
Model: Tracy Von

Location: Chelsea, Mew York, MY
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Photographer: Rob Ordonez

whanw RlobertOrdonez_ YolaSite.com
Designer. Geary Marcello

wwnw MarcelloGeary YolaSite_com
Hair and Make up: Alex Jimenez
Model: Milda Vazquez

Location: Javits Center, New York, NY




Photographer: Rob Ordonez
wharw. FobertOrdonez. Yolabie . com

Designer: Geary Marcello, Foxxy Face Couture

__www MarcelloGeary. YolaSite_.com

Make up: Lynne Schilling and Jackie Aguece
Hair: Kym Kaos

Models: Amber, Svetlana and Crystal
Location: Munch Gallery, Mew York, NY
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ANDIREW

MCLAREN

THE DECORATED IRAOQ WAR VETERAN STARS
IN THE NEW
NBC SERIES

51 a5 STRIPES
A NEW REALITY TV SHOW THAT COMEBIXNES
EIGHT CELEBRITIES WITH
NAVY SEAL, DELTA FORCE AND SWAT TRAINERS.

LY VICTORIA TALBOT PRESSLY

PHOTOGRAPHER JIM MALUCCI
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Frotas: MBC Telawisiaon

ndresr Mclaren is a decorated [rag WWar Yeteran who is starring in Mark Burnett's
and Dick Wolf's new seres "STARS EARN STREIPES" which premieres from 8 to 10 pm on NBC
August 13th. The competiion show, hosted by Retired General Wesley Clark and samantha
Harris of "Entertainment Tonight" and "Dancing with the Stars", combines 8 major celebrities
with theirwvery own personal Mawy SEALDEta Force, SWAT cop or Marine Special Forces
trainer,

Andresw McLaren's larger than life persona and likable bad boy image started while hewas 3
memberof L.S5.M.C. Special Forces deploying to over 30 countries combating terrorists and
living it upin Europe and Africa. Andres landed the role beating out ocwver 100,000 hopefuls

and being handpicked by 2 of the most successful producers in show biz . Andrew previously

starred in Discovery Channel's "WEAPOMNIZER'S" and Film Four's award winning feature film,
"Battle for Haditha".

The eight competitars will gather at a training facility where they will tackle complicated and
difficult "rissions” inspired oy real-life military exercises. Like on "Dancing with the Stars",
each celebrty will be partnered with an expert — in this case, an experenced member of the
LS. military or a law erforcement agency. Contests range from helicopter drops to long-range
target shooting, with the celebrity and the weteran competing as a team. Eachweek, one team
15 eliminated

Celebs include: General Wesley Clark, Four Star General Head of NATO, samantha Harris,
Entertainment Tonight Host & "Dancing with the Stars”, Dolvett Cluince "Biggest Loser Star
trainer; Dean Cain"Adventures of Lois & Clark”; Todd Palin. Sarah Palin's husband, Temy
Crews (TES's "AreWe There Yet?", " The Expendables " "Family Crews", Mick Lachey
(MEC's " The Sing Off, Laila Al - Muhamrmad Ali's daughteris a boxing champ; WAWWE star
Ewva Torres and Clyrmpic Alping Skier Picabo Street.

This new giant budget primetime series on a major network (MBC) solidifies Andrew's [aunch
to superstardom which will compliment his new biographical book called "AMERICAN

MER CENARY" about Andrew's tim e working for Blackwater USA . Andrew plans on donating
100% of proceeds from his book to the families of his friends killed in action. »
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Dr. Lewis M. Feder MD

The Doctor of Fifth Avenue
Talks About Advances and Differences
Between Invasive and Non-1nvasive
Cosmetic Surgery.

By Lauren Bennett

MILLEMMIUR | 45



Ifhe had it his way, the father of Dir. Lewns M. Feder MD
would have had his son take a seat on the MewYork Stock
Exchange. Instead, Dr. Feder went against the wishes of has
father, a prominent businessman, and pursued his love of
medicine to become one of the 100 top cosmetic surgeons
in the world.

“People are looking for jobs and it’s a very competitive
market place and thev want to look ther best. People are
getiing divorced and have to re-enter the datmg scene,” says
Dir. Feder who practices several beauty enhaneing procedures.
“Today the secref to longevity and aesthetics 15 non-1nvasive.”

Dr. Lewis Feder’s passion for medicme started as far back as
he could remember.

He graduated with distinction from Hobart College and MNew
York Medical College, 1n Mew York City and did has
residencies m the Unifed States Pubhe Service Hospatals and

New York Hospital-Comell Medical Center in New York City.

These mecluded the fields of dermatology, pathology, and
cosmefic SUrgery.

After praduation, Dr. Feder went on to become a Diplomat of
the American Board of Dermatology and m 2008 was voted
one of the top 100 Cosmetic Swrgeons m the World at a
meeting by the Scienfific Commmumity of the International
Society of Cosmetic Surgeons in Cartagena, Colombia.

If those are not enough credentials he 15 2 foundimz membar
of the American Academy of Aesthetic and Eestorative
Surgery, a Director of the International Society of Assthetic
Surgery, and a Fellow for the Amernican Society for
Lipo-Suction Surgery just to name a fow.

He worked closely with Dir. Giorgio Fischer of Rome,

Italy - the imventor of liposucton and studied vnder the late
Dir. Banuto Fish, one of the world’s top cosmefic surgeons
and iventor of the Fish chin implant.

Dr. Feder boasts that having a fully certified operating room
in his Fifth Avenue offices makes the procedures so much
easter and more comfortable for the patient. The most popular
procedure he performs 15 lipo-sculpture where he takes fissue
from one part of the body, the belly the hips or the thighs. He
then washes, freats and concentrates 1t (a procedure he helped
to develop) and imjects it to rejuvenate the face, the hands and
sometimes the breast or buttocks.

He also separates ouf, “high mass cells of the blood™
(stem cells) and imects them into the tisswe to stmulate
re-growth

“This 15 the way of the fufure, fo stmulate and rejuvenate

the body with the body’s own tissue,” said Dr. Feder. “With
this procedurs thers 1= no incision, no downtme and it onky
takes one hour to take 15 to 20 yvears off of 2 patient’s face ™

“Unfortunately many patients today feel a pill 15 the answer,
not a good 1dea,” he said.

Dr. Feder prescribes anti-aging therapies like hormone
replacement, fopicals, exercise and nutrition to slow down
the agmg clock.

Dr. Fedar’s practice 1s domg remarkably well even m thus
economic down hurn. He finds more and more people wantmg
the smaller procedures hike Botox, Eestylens and Radiesse
injections, chemical peels, a laser fat meltmg machme called
Zerona and the Pelleve machine that uses radio frequencias

to reshape the jawlne and raise the evebrows with very little
discomfort.

-
=
o
L
[ |
ou)
.,
2
=
|
|

Designed originally for hiz patients, these highly effective
producis are mgjor advances in skin treafment, maintenance
and refuvenation, says Dv. Feder whose line is popular and
available online and on TV or directly from his gffices.

Wow with more than 20 years of unparalleled expenence 1n
all aspects of cosmetic devmatology and surgery, Dr. Feder 1s
also a famous author and mternational lecturer. He 15 adamant
about checking ome’s body for skin cancer at least once a

vear and usimg proper skin care products, which he has been
developing with world renowned chemists that wse only the
finest qualty mgredients.

“When people are umder stress 1t wears on their looks. I tell
them, “Dion’t take an anti-depressant, go to the mvm and
create your own endorphms’. Only in the case of severs
depression should vou resort to a pall”™

He lrves by example.
“Every morming [ am m the gym ™
Dr. Fedar spends 1.5 hours in the gym daily. He says despite

the “maracles’ he performs, to mainfain good looks start wath
the basics - eating right and exercismg.



Eventrepreneur Exitraordinaire
Christopher Robbins

By Lauren Bennett

Robbins Wolfe
Eventeurs has
worked with a
significant high
prafile corporats,
social, and
celebrity clients.

Alwrays there with a smile, Christopher Fobbins has a true passion for
catering the party and most of the time he 15 the party! Chents have found
confidence and reliability m the level of food and service from Chris who
serves as vice President for his catenng company Fobbins Wolfe Eventeurs
(with parfner President, the just as fun, Ken Walfa), will be extracrdinary.
While going to Southampton College Chris started to work for a caterer
after an mtroduction from unbeknownst to him the East Hampton Star food
critic and cookbook author, Mmam Ungerer. Several vears later when the
owner of the catering company had passed away and 1t was closed down,
Chns asked for thewr phone numbers. This stroke of genius let them,
“bypass that learming cyrve™ and he and hos then new partmer Ken were
“off and nmning.”
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Fresh Fig with Mint Mascarpone, wrapped with Prosciutto di Parma

Orver the vears from Mew York City to Locust Valley To The Hamptons,
Fobbins Wolfe Eventeurs, has worked with a sigmificant lngh profile
corporate, social, and celebrity client list mcluding Jessica and Jerry
Semfeld, Goldie Hawn and Exrt Bussell, Katie Lee and Billy JToel, and
Jenmifer Lopez and Marc Anthony. And if that 150t impressive enough

Moyl p-orster Tl Phofoge sphe Waobele Jon-s

# Chnistopher has appeared on live television on the Today Show on WBC, and

on ABC Evewitness MNews, the CBS Prme Time Special, The Hamptons —
j A Summer Classic 2005 and 2006, and the Food Network’s Behind the Bash.

i i % Chnstopher and'or The Company have also been featured i Colm Cowne
Mane Street &/ Salon Weddings by Colin Cowie and The Bast of Martha Stevrart Living Weddings

A Complete Stvle & Desian Salon by Martha Stewart. He has alzo been featwred m mumerous other
P tf J publications including, The New York Times, Long Island Newsday, New

Yerry Waken York Magazine (named one of six leading NYC caterers, Food & Wine

S‘[I‘ﬂﬂ Desig ner Magazme, Hamptons and Gotham magazines and also has contnbuted to

569 High Mountain Road InStyle Magazme’s The Party Guide.
North Haledon, NJ 07508
973.636.9599 Chriz Continued on Page 50.
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Scan our QR code and link together mobile technology, social media and fashion
on our latest social networking platform. Our scan code will let you create a personal, secure,
free mobile contact that serves as the digital home to all Millennium’s social media
(Facebook, Twitter, LinkedIn, etc.) contact details (phone numbers, email addresses),
favorite photos, videos, music and more. Using your smartphone and a QR Reader app,
you can scan our QR-coded social print and instantly Millennium’s contacts will appear on your phone!
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Libky Continued frow Fage 24,

Mo one has ewer said to me spand
asmuchasyouwant onajob. 5o
prudence has always been inher
vocabulany and it has served hear wall,

Her fantasy job?

"Building a hotel inthe Caribbean for
dimrmy Buffett”

LIntil then she will passionately

continue to bulld her design business
and film her TW makeowvers,

"That’s the fun. fun elerment for me.”

Her ultimate goal is to grow the brand
and continue to domore licensing of
different hormefurnishing products,

"My message isthat great design is
accassible toevery one and it doesn®:
hawe to cost afortune. [t about what
the client likes and what they want to
live with, Your home should be easy
net too stuffy or uptight. A place
wheara vou can put down a drink put
vour feet Up, and relax..a place that
fuelsyou and gives something back
towou,”

2012 Hampton Designer showhouse
sponsored by Traditional Home
To benefit The Southampton Hospital

Cates: July 22,2012 - 9/3/2012
Tirne: w00 A0 - 4:00 Pia

&0 Flying Point Road

Water Mill, Mew Yorlk 11976 Phone:
(B31]) Fa5-0004

Your Wall Street Office
From Your Street to WALL>?

Effective

Powerful

Virtual Office Services

At
110 Wall Street

Immediately Improve Your
Company’s Bottom Line

No Contracts/Month to Month
Tel: (212)943-1111 Web: yourwallstreetoffice.com
ALSO AVAILABLE
Conference Rooms, Furnished Offices

Helping C’ﬁ‘}h‘lpanies Succeed

The Hampton Designer
showhouse Foundation Ingis led
and operated by a dynamicteam
of exparts from the worlds of
marketing public relations,
fundraising and spedial

avents production. Thisis the
twelfth wear that they have
combined their talents to
produce what 1s now recognized
as ohe of the country’s most
succassful showhouses, Hampton
Cesigner Showhouse Foundation,
Incisa 501 (<) (3) corporation

led by ihar o Buatta, Honorary
showhouse Chairman, Jamie
Crake Honorary Dasign
co-chalrman, Alexa

Harmpton, Honorary Design
Co-ChairmanTony Manning
Marketing Chairman, Mary
Lyrich, The Showhouse

Manager and Director of

special Bvents for The
southampton Hospital. House
built by Grande Design
Residential Inc,

MILLENNIUM

wearw milllennlummagazineonine.com
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Chets Comtinued from Fage 47

Fobbins Walfe is presertly the exchisive caterer at the Bridgehanpton
Ternus & Surf'Chib, the Fubin Museam of 4yt in Maar Todk: City The HEC
Experience 5tore in Bockefeller Certer and the prestizions Hanpton Classic
Herse Shoar where they serve rearly 7000 suests food and nearly 10,000
drinks over the caonse of that wresk.

Even though Ecbbas Wolfs " roster 15 invpressive 1t doesn't mean that they
vere it re to the econommie down tars that have plagued the coarbry in
the lastdecade crso. Lfler 1] terronist attacks.

“Busiress fll off drastically bt rebirmed within six months, howrever
shightly more sonber and anstere. When the 20082 crash oomamred, we lost 30
percert of our basivess and ittook a good taro and a half vears to come
back,” sa1d Chns.

Chns also notes that again even though people started ertertaining it weas
ona ruach less opualert scaleurhl aboat a vear ago. Hoer foar vears after
the mrash, things are farming aroand and people are finally “ertertairing™
again.

W aw seeing the choices of food zo fiom Clucken Paillard to Filet Mignon
and the mnber of staff 1ise,” he said.

The improverrent 1 biisiness has a very posibive effect for emmplovivernt
potertial and the botboan live . Within this fne peried Fobbins Weolfs
Erventoairs wer originally located in the lup Meatpacking District and
chserved its evohition but as the neighbothood rose 5o did the prices. o
they ttaded ther Hudson Fiver viewr for a viewr of the East Eiwer at The
Waterside Plaza.

“Ttwras a meoe trade fiom a facility that was very expersive to manrtain to
ore that was muach more financially reasonable and appmopriate for post, the
arash™ said Clwis.

Cumertly, and for the past five years, Chustopher 15 the 5 ociety/Entertaiiung
Editor of Elemerts Magazinve, based in Foslym, LI whete hewrnites and
rhotographs for the society cobimn, "Social Pulse". He 15 also featured as
the Ambassador of Culbire to Massan Conmty, Long Island on thewebsite,
warer thelslandnes tdoorcomw here he writes a blog on all "Deshnations
Culbaral” for the coanty:

fyvoxwonld like to sanple Fobbins Waolte s fare and support some good
calses, there are several everts conung up this ;anover you can attend.

Mgt 4th:
1. Soathanpton Hospital Sunmmer Gala

Cheis Contirued on Page 52,
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PREIVACY POLICY AND LEGAL NOTICE

We collect informmation on the site in crder fo
make it possible for you to access all the
features on our site and to enhance your
overall experience on our site. You can browse
our site without submitting any personally
idenfifiable informalficn, but we do collect
wome anonymous information when you access
our site.

When you visit our site, you will be invited to
provide personal information to participate ina
contest, purchase advertising, or to join our
mailing list. You will be asked for your name,
address, age. and a summary of information
requested to qualify for contests. For
advertising you will be asked for your billing
address, e-mail address, credit card number
and credit card expiration date. To join our
mailing list, you will be asked for your e-mcil
address onby.

We may use your contact data to send you
information about Millennium. You may always
opt out of receiving fulure mailings.

In addifion, we may employ outside agents,
meaning other companies or individuals to
perform functions on our behalf, such as
sending postal mail and e-mail, conducting
sweepstakes and other promotional aclivities,
analyzing data, providing marketing assistance,
processing credit card payments, and providing
customer service, These Millennium agenils have
access to personal information you provided us
needed to perform their functions. Other than
our outside agents and certain Millennium
suppliers and vendors, we keep all of your
personal information private and will not share it
with any third party, unless you have authorized
us to or we are legally required to do so.
Millennium may also release personal
information when we believe, in good faith,
that such release is reasonably necessary to
protect the rights, property or safety of
Millennium, Woodberry & Associates Global
Consulting and Development Services, Inc.. our
users, or others,

This inforrnation is encrypled and fransmitted
over the Intemet where it is stored securely with
Millennium Agents such as Paypal, and used for
billing purposes only, Qur site has security
measures in place intended to protect against
the loss, misuse, and alterafion of the
informafion under our control,

MILLENNIUM

http://millenniummagazinecnline.com/

DIGITAL PRINT

Millenniurm uses industry standard encryphon 1o
help ensure that all the personal information
you provide is encrypted and remains private,
This helps to maintain the confidentiality of your
information, We strive fo protect your personal
information, however, Millennium cannot
ensure of warrant the security of any
informalion you fransmil 1o us,

If your personal information changes. we will
gladly comect, update, or remove any data you
have previously provided to us. You may
change your personal information at any time
by sending Millennivm an amail at
confact@millenniummagazineonline.com.

millennium may send users news aboul new
offerings and special projects.

To help us make e-mails more wseful and

interesting, we may receive a confirmaticn when

vou open e-mdil from Millennivm. You
may choose to opt out of receiving such
mailings by sending us a “Please remove™
email message to
contact@millennivmrmagozineonline. com.

Cemaographic and profile data may be
collected at our site. Millennium may
provide such information in the
aggregate to third parfies without
disclosure of personally idenfilyving
inforrmation.

Millennivrm and other marks indicated on

our site are service marks of Millennium

and Woodbeny & Associates Global
Consulting and Development Services,

Inc. They may not be used or displayed
without the prior written consent of Millennium
and Woodbeny & Associates Global Consulting
and Development Services, Inc. All other
trademarks. product names. and company
names and logos appearing on the site are
the property of their respective owners.

These terms will be governed by and construed
in accordance with the laws of the State of
New York, without regaord to any principles

of conflicts of law. You agree that any action
al law ar in equity that arises out of or relates
to any use of the Millennium site will be filed
only in the state or federal courts located in
Hew York County, and you hereby consent
and submit to the personal jurisdiction of such
courts for the purposes of litigating any such
aclion,

By visifing the Millennium site, you consent fo
the terms of this Privacy Policy and Legal Notice

and to the collection and use of this information

by Millenniurm. We will always fully disclose our
privacy policies, and we will promplly post any
changes to our policy on this page. You agree
that Millennivm moay retain and use your
personal information as described in this

policy unfil you inforrm us that you do not agree
with this Privacy Policy and Legal Hofice and
agree that vou will not use the Millennium site
for a reasonable period of time therealter. By
using this site after we post any changes to

this Privacy Policy and Legal Notice, you

agree to accept those changes. If yvou

choose to visit Millenmium, your visit and

any dispute over privacy is subject 1o this
Privacy Policy and Legal Hofice.

Millennium is a ifestyle &
entertainment publication
serving Mew York City, Long
lsland, Morthemn New Jersey,
and Southermn Connecticut.
Millennium seeks content

that enhances and compliments
the magazine for the pleasure
our readers. We cater fo distinct,
affluent audiences and frendy
neighbornoods as oppose fo
blindly disfributing fo the masses.

Millennium appears online and
in print.

Frint edifions are published as a
slick, high-gloss full color bond
Mmagaozine.

Cnline we publish a digital flip
bock with embedded links to

featured contentfodvertiserments
web sites.

lssues are districuted to upscale
restaurants, spas, boufigues,
grocers, hair & nail salons, private
medical offices, etc.

Millennium is read by local,
regional and a growing nafional
and infernafional following which
incledes, entreprensurs, heads of
corporations, professionals,
non-profit growps, polificians,
educators, artists, enfertainers,
miusicians, models, efc.

The publication focuses on
high-profile events, business, art,
beauty, film & music, culture,
dining, entertainment, fashion,
health & wellness, environment,
sporting evernts, nightlife,
philanthropy. charity galas,

polifics, real estate and adverfising.

Millennium is online ot

www millennivmmagazineonline.com,
and Facebook, Twitter, LinkedIn,
Instagram, YouTube and more at
"Millennium Magazine”.

Millennium is a publication of
Woodberry & Associates Global
Consulfing & Development
services, Inc.

DISCLOSURE

The views and opinions
expressed in Millennium
Magazine do not necessarily
reflect the views and
opinions of Millennium
Maogazine, Woodbermry &
Associates Global Consulfing
and Development Services,
Inc. and/for its affiliates.



Chriz continued from Page 50,

Angust 10th:
Bridgehampton Chamber Music Eeception and Concert at Channing
Daughters

August 11th:
1. Best Buddies, Tnomphe Dinner Dance (Fala at Home of Anne Hearst and

Jav MeIlnemey
= BLT: Cherry Tomato Cups with Bacon, Lettuce
August 18th- Chiffonade and Sprouts.

1. ARF (Amimal Rescue Fund), Beach Ball at BHT+5 Club

August 26th - Sept. 2nd: The Hampton Classic Horseshow celebrates 1ts
3Tth vear.

Eobbins Wolfe Eventeurs has three offices — Bridgehampton, Locust Valley,
and New York Citv. They can be reached at 212-924-6500, 516-671-2127,
631-537-1926, and onlme at www.robbinswolfe.com.

}
By | :
Thai Style Yellowfin Tuna Seviche in Wonton Cones
with Wasahi Topika.

www.dllapouthype.com

60/7.264.9521
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One to Watch

Matasha Faz
Montreal, Canada

Actress, Modd, Burmeay,

Manager: Pereshteh Alim
angrel-art I hotrnail, comn

Photographer
Christopher 3oto-Chirn dis

Make up & hair by Lisa Fimball of
Lash Jalon & 3pa, Famsey, M



unique jewelry for unique women

POLAND



